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Key Sector in Economic Development 

Action Plan
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Defining Creative Industries

Images (clockwise from left): Blackbird Studios at Darkness Fashion Show, Mother Tareka at Music Mondays, Hamilton Aerial Group at Canada Day, Raising the Barn public art by 

Dave Hind, Concrete Poetry public art by Simon Frank, Cable 14 at Hamilton Arts Awards. 
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11%
Hamilton’s Total

Labour Force
2016 Statistics

A+ Highly Educated, Younger & Self-Employed 2016 Statistics

Median Income of $36K
compared to national $34K

2016 Statistics

16 % employment growth from 
2011 to ’16, compared to provincial 
and national rates of 12% and 10%

2011-2016 Statistics

6%
Of Hamilton Businesses

2017 Statistics

64%
Sole proprietorship, 1-4 employees

2017 Statistics

Cross-Sector
Collaboration

Shortage of
Skilled Labour

Hamilton’s Creative Industries Snap Shot
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Top Three Areas for Growth

Absinthe Bra-Makers SupplyThe Butcher Shop

FILM MUSIC FASHION
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Why Film, Music & Fashion

Most potential for continued and expanded economic impact based 
on:

 # of jobs
 # of businesses
 Growth in businesses 
 Local and provincial data and programs/incentives (i.e. size of 

provincial economy and opportunities to grow locally, Ontario Film 
Commission and Tax Credit, Music Canada etc.)

 Formal/informal grassroots collaboration and established voice(s) 
that are ready and organized to move their sector forward 

 Gaps (opportunities) in labour force and training identified locally 
and provincially   
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FILM

Images (clockwise from left): Hamilton Film Studios, Westdale Theatre, Filming on King William St, Lighting Crane – Shaftesbury, and Base Camp - Shaftesbury 
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FILM STATS

901 businesses

85% of 
business 
wanting 
to move 
to 
Hamilton 
have 
filmed 
here

2nd busiest 
city in 
Ontario for 
film permits

3rd largest in 
employment 
growth in 
Canada

Workforce is 9,140

Home to 3rd

largest 
cluster of 
film 
businesses 
in Canada

Productions 
spent $60B 
in Hamilton 
in 2018
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MUSIC

Images (from top left): Stardust Records, Catherine North Recording Studio, Musician Loading Zone at This Ain’t Hollywood, and Birchway Sound
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MUSIC STATS FOR HAMILTON

541
businesses

Workforce is 7,725
and 54% are 25-44 

years old.

Home to 6th

largest 
cluster of 
music 
businesses 
in Canada

#1 as a top 
destination 
for music 
related 
occupations 
in Canada

More 
independent 
musicians per 
capita than 
many top tier 
cities 2nd largest 

growth in 
employment
in Canada
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FASHION

Images (clockwise from left): Model wearing Angela DeMontigny, Bra-Makers Supply’s owner Beverly Johnson creating patterns, Model wearing Designs by Mallory, fabric 

available at Bra-Markers Supply on Ottawa St N
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FASHION STATS FOR HAMILTON

521
businesses

Workforce is 7,540

Home to 5th

largest 
cluster of 
fashion 
businesses 
in Canada

Shortages in 
skilled workers 
(production/m
anufacturing)



QUESTIONS

PLANNING AND ECONOMIC  DEVELOPMENT DEPARTMENT

Thank you.

Tourism and Culture DivisionDebbie Spence, Business Development Consultant


