
COVID-19 HAMILTON BUSINESS IMPACT SURVEY REPORT

(April 15 – April 24, 2020)

PRESENTED BY:  

NORM SCHLEEHAHN - DIRECTOR, ECONOMIC DEVELOPMENT, CITY OF HAMILTON



SURVEY SUMMARY

The City of Hamilton’s Business Impact Survey #1 launched on 

April 15th and closed on April 24th 

In collaboration with the City of Hamilton’s Economic 

Development Division, three Chambers of Commerce (Hamilton, 

Stoney Creek and Flamborough), Workforce Planning Hamilton 

and 13 Hamilton Business Improvement Areas



OUTREACH
CHANNELS



SURVEY SUMMARY

Over nine days 1,040 respondents contributed qualified 

responses.

Qualified responses met the following conditions: 

▪ The respondent accepted the terms and conditions of the 

survey;

▪ The respondent completed the questions requesting that they 

identify their Industry and the revenue impact on their 

business;

▪ Only one response would be permitted for each individual 

local business.



SURVEY SUMMARY

• The survey results are as of April 25th at 11:59pm, at which time the survey was closed.

• The survey contained 17 major questions (some of which were of a matrix/rating scale, checkbox or

other style which asked multiple questions within the major question), with a select number of

questions mandating a response to move to the next section of the Business Impact Survey.

• This survey report summarizes and aggregates individual and confidential data that was generously

contributed by Hamilton business community leaders and entrepreneurs, for the purpose of providing

aggregate industry sector and other business category overviews, and enabling direct follow up from

survey partners where prompted by the respondent.



SURVEY SUMMARY

• A concerted effort was undertaken by the Business Impact Survey partners and other individuals

through various social media channels encourage and enable any Hamilton based business owner to

participate in the Business Impact Survey, and while the outcome of those efforts appear to have

produced a fairly representative group of respondents, the Business Impact Survey did not pursue

academic standards and methodologies to enable the results to be considered scientifically

representative (such as random sampling, etc.).



KEY FINDINGS

• Businesses across all industry sectors, and across every business size category, have been

significantly impacted by the COVID-19 pandemic and the resulting actions taken by governments

around the world to mitigate the associated health impacts.

• The aggregated employment impact from all respondents who participated in the survey (who

collectively represent approximately 35,000 employees) communicates an employment decrease of

almost 13,000 jobs, which represents a city-wide decrease of 35.8%.

• Over 90% of respondents reported a decrease in revenue because of COVID-19, with over 50%

of respondents indicating that the decrease in revenue was greater than 50% when compared to

the month prior.

• Approximately 65% of respondents indicated that they have reduced their employment levels,

with over 20% businesses reporting they have zero employees at the time they responded.



KEY FINDINGS

SUMMARY OF TOTAL RESPONSES

1040 71%

6m:14s

NUMBER OF QUALIFIED 

RESPONDENTS
SURVEY COMPLETION

AVERAGE TIME SPENT



RESPONDENT
DEMOGRAPHICS

DISTRIBUTION OF BUSINESS RESPONDENTS BY BUSINESS SIZE
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RESPONDENT
DEMOGRAPHICS

DISTRIBUTION OF BUSINESS RESPONDENTS BY SECTOR
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RESPONDENT
DEMOGRAPHICS

DISTRIBUTION OF BUSINESS IMPACT SURVEY RESPONDENTS BY WARD

WARD TOTAL
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RESPONDENT
DEMOGRAPHICS

DISTRIBUTION OF BUSINESS RESPONDENTS BY WARD
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RESPONDENT
DEMOGRAPHICS

REPORTED NUMBER OF ESSENTIAL SERVICE BUSINESS 

(as of April 10, 2020)

519
459

64

Essential Service Business

Not an Essential Service Business

Respondent Unsure as of Time of
Response



IMPACT ON
REVENUE

REPORTED IMPACT ON REVENUE (compared to previous month)
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IMPACT ON
REVENUE

REPORTED IMPACT ON REVENUE COMPARED

TO MARCH 1, 2020 BY INDUSTRY CATEGORY



IMPACT ON
REVENUE

IMPACT ON REVENUE BY WARD
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IMPACT ON
EMPLOYMENT

REPORTED IMPACT ON EMPLOYMENT

(compared to previous month)
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IMPACT ON
EMPLOYMENT

REPORTED IMPACT ON EMPLOYMENT COMPARED

TO MARCH 1, 2020 BY INDUSTRY CATEGORY



IMPACT ON
EMPLOYMENT

IMPACT ON EMPLOYMENT BY WARD
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IMPACT ON
EMPLOYMENT

IMPACT ON TOTAL EMPLOYMENT LEVELS OF

RESPONDENTS BUSINESS SIZE COMPARISON
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IMPACT ON
REVENUE

IMPACT ON TOTAL EMPLOYMENT LEVELS OF

“ESSENTIAL SERVICE” SIZE COMPARISON

26,481

18,673

7,808

8,701

4,133

4,568

0

5,000

10,000

15,000

20,000

25,000

30,000

35,000

40,000

Total Employment
as of March 1, 2020

Total Employment
at Time of Response

Total Employment Reduction
since March 1, 2020

To
ta

l N
u

m
b

er
 o

f 
Em

p
lo

ye
es

"Essential" Businesses "Non Essential" Businesses



IMPACT ON
EMPLOYMENT

REPORTED DECREASE IN EMPLOYMENT LEVELS

BY BUSINESS SIZE CATEGORY
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IMPACT ON
EMPLOYMENT

REPORTED DECREASES IN EMPLOYMENT LEVELS

(by business size category and “essential service” classification)
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IMPACT ON
BUSINESS
BEHAVIOR

REPORTED MEASURES RESPONDENTS ARE

TAKING TO MITIGATE IMPACTS OF THE COVID-19
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LEADING
INFORMATION

CHANNELS

REPORTED CHANNELS RESPONDENTS ARE USING

TO GATHER COVID-19 RELATED INFORMATION
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AWARENESS
OF TAX

ASSISTANCE

REPORTED AWARENESS OF THE PROPERTY TAX

ASSISTANCE PROGRAM (at the time of completion)
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CALL
TO ACTION

OUTREACH PROMPTED BY RESPONDENTS’

ANSWERS TO BUSINESS IMPACT STUDY QUESTIONS
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RESPONDENTS’ OFFER OF ASSISTANCE TOWARDS 

THE COVID-19 PANDEMIC BY CATEGORY

CALL TO 
ACTION



FUTURE 
SURVEY

PARTICIPATION

REPORTED WILLINGNESS TO PARTICIPATE

IN FUTURE SURVEYS 

681
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No



THANK YOU
NORM SCHLEEHAHN

WWW.INVESTINHAMILTON.CA

WWW.HAMILTON.CA


