




OVERARCHING

METRICS 



MARKETING ASSETS Close to 90 unique assets/designs created.



MEDIA PARTNERSHIPS Impressions are currently being calculated. 



SWAG 1350 tote bags, 500 buttons, 250 lawn signs & 1000 posters distributed.



SOCIAL MEDIA ENGAGEMENT

2,095 189 250IMPRESSIONS: 425,878 FOLLOWERS:



PARTICIPATING BUSINESSES

Online Form Submissions: 1,452  Reported Participation: 133 (+120 Waterdown)

TOTAL: 705



BUSINESS SURVEY RESPONSES



BUSINESS SURVEY RESPONSES



BUSINESS SURVEY RESPONSES



BIA PARTNER

ACTIVATIONS



PARTICIPATING BIAS:

1. Ancaster BIA
2. Concession Street BIA
3. Downtown Hamilton BIA
4. Downtown Dundas BIA
5. International Village BIA
6. Locke Street BIA
7. Ottawa Street BIA
8. Stoney Creek BIA
9. Waterdown BIA 

10. Westdale BIA



GIVEAWAYS



GIVEAWAYS



SPECIAL OFFERS



ENTERTAINMENT



MEDIA



CUSTOM SWAG/ITEMS



WE TRIED TO EXPERIENCE IT ALL!



NEXT STEPS 
FOR HAMILTON DAY



Assessing the Impact & Planning Ahead

1. Timing: 
a. Should Hamilton Day continue, does early November work? 
b. Was 1 month enough lead time to advertise the event? 

2. SWAG: Did you have sufficient amounts? Was anything imbalanced? 

3. Participation Signs: Did your businesses request printed versions? 

4. Marketing Tools: Are there any communication pieces that we should 
consider for future Hamilton Days? 

5. Anything else we should know? Any other feedback? 



Additional feedback? 
Quotes?
Please share!
Katie Stiel, Project Coordinator 
k.stiel@hamiltonchamber.ca


